
 
 
 
 
 
 
 
 
 

COMMUNICATING IN 
A CHANGING 

CUBA  
 



FOUNDER OF CNN HAVANA 

How CNN worked to get a office opened in Cuba. 
What a American Company can expect.  

How to get your product placed in a country that will 
be one of the leading consumers.   

What can happen in the world of communications in 
Cuba be it marketing, public relations and advertising.   

 



QUICK FACTS  

�  11.2 Million People Live on the Island.  

�  2 Million Cuban Americans Live in the United States  

�  Cuban Americans Send 2 Billion Dollars A Year.  

�  El Paquete Semanal – How Cubans get their information  

�  Brand-Conscious- Before revolution drove American Cars, owned 
TV’s, watched Hollywood Movies and shopped at Woolworth’s 
department store.  

�  Youth which are the Millennials in 2015 listened to Rock and Roll, 
learned English, played baseball and wore American Fashion   



PRE REVOLUTION PRODUCTS 

�  Gillette Razors 

�  Coca Cola  

�  Palmolive Soap  

�  Colgate Toothpaste  

�  Sherwin Williams Paint   

�  Ford 

�  Chevrolet  

 



�  Recently, many in Cuba have been able to 
circumvent government restrictions using 
satellite, cell phones, many of which are paid for 
by friends and relatives abroad. 

�  Cuba has opened 35 Wi-Fi access points 
nationwide.  

�  Only 3.4 percent of homes have internet access.  

�  Cuba has had the worst internet access in the 
western hemisphere.  

�  One or two dollars a week for the Paquete 

�  Etres is a advertising firm that gives restaurants, 
photographers and beauty salons a opportunity 
to advertise.  

�  In 2011 private enterprise was relaxed  



�  Nauta – people waiting in line to sign up for e-mail 
service.    

�  94% of Cubans who receive money from friends 
and family abroad use it to cover day to day 
expenses 

�  97% of Cubans cheer open relationship with U.S.   

�   Initially PR is going to be more important than 
advertising. Companies should focus on corporate 
social responsibility and corporate positioning.  

�  Companies will have to show what they're doing, 
who they are and demonstrate they're bringing 
value to the Cuban people that's consistent with 
conditions for market entry. 



    

�   Censorship in Cuba is the most intense in the 
western hemisphere. It has been reported on 
extensively and resulted in European Union 
sanctions from 2003 to 2008 as well as statements 
of protest from groups, governments, and noted 
individuals  

�  The Cuban Revolution is and always has been a 
brand. Its face has changed over time -- from the 
"barbudo" rebels of the Sierra Maestra to Che 
Guevara's piercing stare, from Cuba's graying 
salsa legends to its globe-trotting medics -- but 
incredibly, its essence has survived. 

�  The story of how I met this woman. The power of El 
Paquete Semanal.  



Billboards in Cuba are a unique phenomenon 
The rest of the world is advertising commercial 
products. Cuba continues to advertise 
revolutionary ideas and ideals. 
 



�  We are on a transition to normalization 

�  From 2015 to 2020, country’s population is 
projected to remain stagnant due to low fertility 
rates and negative net migration.  

�  Consumer income and spending is anticipated to 
grow rapidly despite limited population size.  

�  Strict policies, poor tax system, inadequate labor 
relations and inefficient workforce are identified as 
the key drawbacks in Cuba. On the bright side, 
the government has launched a five-year reform 
program that started in 2011 set to improve the 
local business environment by adjusting 
bureaucratic inefficiencies, fostering private sector 
activity and encouraging investment. 



 
�  Summit of the Americas - Cuban leader Raul 

Castro attended showed a demand for Cuban 
voices on Cuba issues.  

�  The interest is quite pronounced in the [Cuban] 
diaspora, and in the hemisphere generally,” 
Crowell said. “We’re eager to do whatever we 
can to augment the ability of Cubans to make 
their voices heard. We’d love to have more 
Cuban voices on our platform.” 

 
https://twitter.com/USEmbCuba 
 
https://www.facebook.com/USEmbCuba 
 
�  Fusion/Bendixen conducted a poll at the 

beginning of the year with local pollsters. They 
found Facebook is 20x more popular than twitter.  

 



�  Bollywood the Islands only Indian restaurant  

 
�  The Ambassador from Spain made a reservation 

because of the flyer   

 
�  $10.00 person gets paid to distribute printed flyers  

 
�  The Cell Phone Clinic  

 
�  “Casa Particulares” Families want write up on  

       trip advisors 
 
�  To find a home www.revolico.com 

 
 


